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Załącznik nr 2 do wniosku 

Program działania 

a) krótki opis celu i charakteru przyszłej działalności (podaj krótko cel i przedmiot planu, ogólny 

zarys projektu, istotę planowanych zamierzeń, motywy podjęcia działalności, motto przewodnie 

działalności) ............................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 .................................................................................................................................................  

b) podstawowe dane o firmie: 

• przewidywana forma opodatkowania ................................................................................... 

 ............................................................................................................................................  

• rodzaj działalności ............................................................................................................... 

 ............................................................................................................................................ 

 ............................................................................................................................................  

• oferowane produkty i usługi (co firma będzie wytwarzać, dostarczać, jakie usługi świadczyć, 

do kogo skierowana będzie oferta) ...................................................................................... 

 ............................................................................................................................................ 

 ............................................................................................................................................ 

 ............................................................................................................................................ 

 ............................................................................................................................................ 

 ............................................................................................................................................   

• atuty firmy (kontakty handlowe, doświadczenie w branży)  .................................................. 

 ............................................................................................................................................ 

 ............................................................................................................................................ 

 ............................................................................................................................................ 

 ............................................................................................................................................ 

 ............................................................................................................................................ 

 ............................................................................................................................................  
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c) analiza rynku odbiorców, konkurencji, czyli otoczenia na którym firma zamierza działać .......... 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 .................................................................................................................................................  

d) miejsca i źródła zaopatrzenia – analiza rynku dostawców ........................................................ 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 .................................................................................................................................................   

e) opis działań marketingowych (sposób prowadzenia kampanii informacyjnej dla klienta, reklama, 

nośniki reklamy, wykorzystywane  formy promocji) ................................................................... 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 ................................................................................................................................................. 

 .................................................................................................................................................  

Podpis Wnioskodawcy .........................................  
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